In this article, we outline how a tourist destination can morph into a tourism-based transnational community. We design a three-phase model exploring the touristification process of a transnational community. The phases are the adoption of a tourist destination, the transformation of this destination into a tourism-based transnational community, and decline under real estate and ageing population pressures.
Floribec: The life and death of a tourism-based transnational community
Tourism and ethnicity are the object of an increasing number of studies. In the past thirty years, researchers specialising in this specific aspect of tourism and travel surveys have focused on ethnicity while an increasing number of scholars have analysed touristic activities in ethnic groups exiled from their countries. While urban problems and migrant ethnic communities are indirectly or implicitly inherent to social geography (Hardwick 2003; Ash 2007; Tremblay 2003b ), geo-ethnicity was once defined as identities that match the administrative units in which the immigrant homelands are located. However, tourist migrants, and first-generation immigrants for that matter, do not or cannot lightly shed and abandon their cultural identity. The expression 'ethnic' ranks along with 'cultural' (speech, foods, fashion) and 'racial' characteristics and all three are aggregated in the expression 'minority', whether 'visible minority' is intended or not. Migrations and the scattering of ethnic groups now closely associate tourism with ethnicity, ethnic relations and ethnic identities and all three are aggregated under 'diasporas' (Coles and Timothy 2004, 13) . However, in keeping with Rogers Brubaker's (2002) criticism of ethnic frameworks in research disciplines, 'identity', as well as 'group', are not finished concepts. In this article ethnic factors are limited to the cultural idioms of the visiting tourists, their cognitive schemas, organisational routines (vacationing tourists) and attending psychological processes of self-categorization.
Tourism must be counted among the migration pressures involved in globalisation, except that tourists are spenders, not job-seekers or displaced populations.
Usually, every effort is made to maximize tourist activities, entertainment, spending, and length of stay. Although the economic side of the coin is determinative, it cannot account for individual motivations that drive tourism. The growth of leisure time in the 1970s, 1980s and 1990s has set a trend called 'VFR, visiting friends and relatives, e.g., ethnic reunions among migrant groups' (Page 2009, 71) . Within a country like the U.S.A., ethnic tourism is on the rise and already, Asians, Hispanics and Black Americans sustain their own travel markets, products and habits (Whigham-Désir 1996, 130) . Elsewhere, ethnic tourism is well established and is on the rise. Studies have been conducted on place identity in China and ethnic tourism (Oakes 1993) , on ethnic tourism and nationalism in Wales (Pitchford 1995) , into renegotiation of traditions in Indonesia (Adams 1997) , in the commodification of ethnicity (Leong 1997) , into the promotion of ethnic tourism in Mexico (van den Berghe 1995), and even from the standpoint of psychology whereby 'ethnic tourists may be balancing a desire for contact with such hosts against a concern over feeling uncomfortable when making choices of their ethnic tourism products' (Moscardo and Pearce 1999) .
Ethnic tourism generally refers to a type of tourism where visitors from an industrialised country, seeking exotic experiences, travel to another country to visit and stay in a foreign 'ethnic' and cultural environment (Cohen 1993; Hitchcock 2001; King 1994; Ostrowski 1991) . Persons who practice this type of tourism are often deemed superficial enough to hold prejudiced attitudes toward their hosts, for example tourists visiting the Aborigines in the Australian outback or the Inuits in the Canadian Arctic.
Other forms of ethnic tourism exist, generated by the presence of ethnic There is extensive literature and studies on French America but research on the presence of Québécois in Florida is scarce (Tremblay 2003a (Tremblay , 2006 . Floribec refers to a space occupied by migrants and tourists from Québec, most of whom belong to the working class. Economic activity and day to day life revolve mainly around Frenchspeaking tourists from Canada. The sector's rather blurred space ( According to our investigation (Tremblay 2001) , quite a number of businesses found along the string of three seaside suburbs cater to Québec migrants and tourists; the sector is designated under recreational business district or RBD (Stansfield and Rickert, 1970; Meyer-Arendt, 1990; Hall and Page, 2006 Québec, all relish the medium because television is vital for both. In short, according to our research, all forms of telecommunication instantaneously create a significant cultural link between the homeland and the newly found environment. The media are seen as a non tangible institution that brings to bear the original, although mediated, social and family network to this transnational community.
The Québec transnational community is vanishing. In the past five years at least, municipal authorities in Hollywood and Hallandale (Florida) have worked systematically and successfully to attract a wealthier client group. The built landscape is changing as well. What used to be Dade County is now Miami-Dade (Fig. 2) , and the push is toward Once a strip of low-and medium-rise motels (Fig. 3) , hotels and buildings overlooking the beach , real estate development has systematically changed the coast to a string of high-rise condominiums (Fig. 4 ) which amounts to both gentrification and downtown-style suburban sprawl impacting the view from ground level and constraining access to the seaside. -immigrants are tourists -ethnic cluster is the touristic district -cultural space is the touristic landscape -specialized services intended for and provided to both local residents and tourists -language and cultural activities within the cluster are those of the tourists as well.
Scenario B: Ethnic touristic island created by tourism
First stage: Touristic destination -arrival of the tourists -rise of the touristic district -development of the touristic space, environment (or landscape) -specialized services intended for and provided to the tourists -residents learn the language spoken by the tourists Second stage: urban ethnic island created by tourism -tourists are the immigrants -the ethnic cluster is the touristic district -the cultural space is the touristic space, environment (or landscape) -specialized services intended for and provided to both local residents and tourists -language and the cultural activities within the cluster are also those of the tourists. In scenarios A and B the first stage differs on the grounds of the defining enclave, whether it is ethnic or touristic, although both will develop into an urban ethnic island created by tourism. In scenario A, the first stage refers to the known process whereby an ethnic community is established, and in scenario B the initial stage lies with an evolving touristic destination massively patronized by a foreign ethno-linguistic group until the sector becomes geosymbolically branded as a result.
Although this model is rather static and does not provide in this form all the details inherent to the evolving situations in our case study, we believe that scenario B is relatively sound and consistent with our observations. Both scenarios, however, do not take into account one of the fundamental aspects on which geographer Richard Butler had insisted: the life cycle and the possible decline of tourist destinations (Butler 1980) .
As was mentioned earlier, the outlook of the Floribec community seems rather dim at this point in time; it is near blanking, or depletion. We wish therefore to add a third stage to Timothy's (2002) scenario B, a decline stage (Table 2) .
First stage: Adoption of a touristic destination -arrival of the tourists -rise of the touristic district -development of the touristic space, environment (or landscape) -specialized services intended for and provided to the tourists -local residents learn the language spoken by the tourists Second stage: Transformation of the destination into an ethnic community -tourists are the immigrants -the ethnic cluster is the touristic district -the cultural space is the touristic space, environment (or landscape) -specialized services intended for and provided to both local residents and tourists -language and the cultural activities within the cluster are also those of the tourists -information technologies are a decisive factor Third stage: Decline of the transnational ethnic touristic community -spatial displacement of the touristic district -the receiving community loses interest in the touristic community -closeout and/demolition of services -touristic community vanishes Table 2 -Villagization of transnational communities observed in geographic case studies (adoption of destination, transformation, decline).
We believe that some form of pattern exists in the priming of tourism in ethnic communities. We therefore wish to formulate our own description and explanatory model of the phenomenon which we call touristic priming in transnational communities (Table   3 ). The model accounts for three stages. The first stage identifies the adoption of a touristic destination within a delineated area or space (city, region, etc.) by an ethnolinguistic group other than that of the host country or region. In the second stage, a transformation occurs; the sector is still a mass destination for tourism but has become an ethnic community whose economy and daily life depend on the close and continued relationships with the country of origin (tourists, migrants and information technologies).
In a third stage, a decline stage occurs. Causes may be as many as the effects involved and some transnational touristic communities may be immune to decline.
1. Adoption A trans-border ethno-linguistic group massively adopts a touristic destination.
2. Transformation Regular touristic and migratory contributions, communication technologies and the availability of services transform a touristic destination into a transnational ethnic tourist community.
3. Decline Competing touristic destinations combined with different social phenomena -whether cultural or urbanbring about the decline of a transnational ethnic tourist community. Table 3 
Conclusion
Needless to say, no model is faultlessly fitting and any model remains perfectible.
Nevertheless, the transnational community herein studied is similar to the Costa des Sol's British in several ways: they belong to identical socio-professional class, are of different ethno-linguistic origin, are deployed on separate continents and give rise to a pattern in the priming of tourism in transnational communities. In view of such salient configuration, we believe that the proposed model, inspired by the work of Dallen Timothy in a touristic perspective, could be a useful tool to understand socio-spatial and migrant behaviours of other groups. The model could be applied to political refugees and to marginalised and segregated groups in their quest for permanency. It could also shed light on social networks or diasporas and on tourist migration services available to ever mobile Westerners in developing and other Third World countries.
